
Jonathan Miller 
CEO 
America Online. Ins 
12OOO AOL Way 
Dulles, VA IO\& 

re: the Preenrption of ‘A hour of “Like It Is” for “NBA h i d e  Stuff 

It has come to my attention that ,40L has sponsored advertising on the show “NBA Inside Stuff.” 

I am alerting the sponsors of this show to an isme that could potentially negatively impact the sales of 
their products. W.4BC-TV and Disney has shown great insensitivity to its biewers of African descent by 
preempting one half hour of the award winning public affairs program “Like It Is,” which is committed to 
helping society examine affairs through an authentic African American perspective, for a half hour of 
“NBA Inside Stuff.”. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over 
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape 
our lives and bnngs pride and self-esteem to the Black community. The historic Kerner Commission 
called upon the media to provide greater representation of people of color in general and the Black 
community in particular by airing various issues and viewpoints that make up this country’s ethnic 
diversity, “Like It Is” has offered a unique and most needed opportunity for people to examine cument 
affairs through an authentic African-American perspective. To date it is the longest running African- 
Ameiican produced television program in the U.S. (which previously had given both WABC-TV and the 
ABC Netwok considerable praise in the Black community} that has produced the largest body of 
programs and documentaries in this country on the African experience in the U.S., Caribbean and even 
Africa itself. 

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that 
give the African perspective on issues affecting our community. My request to this network is simple. 
Return “Like It Is” to its original one hour programming. And with Black History Month fast 
approaching atid as “Like It Is” always honors this tnonffi with special programming, I want the show 
returned to its one hour format in time for Black History Month. Surely they can find room for “NBA 
Inside Stuff in another time slot. 

If this is not done, I will register my displeasure with the network decision by not using the products of the 
sponsors of ‘WiA Inside Stuff.’’ I am currently a satisfied user of AOL, but WABC-TV will force me 
and other supporters of “Like It Is” to cancel my internet account if this simple request is not granted by 
February. My community is organizing around this issue and will encourage others to do the 
same. Whereas WABC-TV shows insensitivity to the needs of my community, I don’t think they 
will be so inclined to show insensitivity to  the needs of their sponsors. 

cc: Richard D. Parsons, CEO of Time Warnei 



Jonathan Miller 
CEO 
America Online. Inc 
22000 AOL Way 
Dulles, VA 20 166 

re: the Preemption nf ‘A hour of “Like It Is” for “NBA lnside Stuff’ 

It has come to my attention that AOL has sponsored advertising on the show “NBA Inside Stuff” 

I am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of 
their products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by 
preempting one half hour of the award winning public affairs program “Like It Is,” which is committed to 
helping society examine affairs through an authentic African American perspective, for a half hour of 
“NBA Inside Stuff.”. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over 
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape 
our lives and brings pride and self-esteem to the Black community. The historic Kemer Commission 
called upon the media to provjde greater representation of people of color in general and the Black 
community in particular by airing various issues and viewpoints that make up this county’s ethnic 
diversity, “Like It Is” has offered a unique and most needed opportunity for people to examine current 
affairs through an authentic African-American perspective. To date it is the longest running African- 
American produced television program in the U.S. (which previously had given both WABC-TV and the 
ABC Network considerable praise in the Black community) that has produced the largest body of 
programs and documentaries in this country on the African experience in the US., Caribbean and even 
Africa itself. 

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that 
give the African perspective on issues affecting our conmunity. My request to this network is simple. 
Return “Like It Is” to its original one hour programming. And with Black History Month fast 
approaching and as “Like It Is” always honors this month with special progranuning, I want the show 
returned to its one hour format in time for Black History iMonth. Surely they can find room for “NBA 
Inside Stuff in another time slot. 

If this is not done, I will register my displeasure with the network decision by not using the products of the 
sponsors of “NBA Inside Stuff.” I am currently a satisfied user of AOL, but W.4BC-TV will force me 
and other supporten of “Like It Is” to cancel my internet account if this simple request is not granted by 
February. My community is organizing around this issue and will encourage others to do the 
same. Whereas WABC-TV shows insensitivity to the needs of m y  community, I don’t think they 
will be so inclined to show insensitivity to the needs of their sponsors. 

Name (print) and date 

Signature 

address 

cc: Richard D. Parsons, CEO of Time Warner 



Jonathan Miller 
CEO 
America Online. Inc 
22000 AOL Way 
Dulles, VA 20166 

re: the Preemption of % hour of “Like It Is” for “NBA Inside StuW 

It has come to my attention that AOL has sponsored advertising on the show “NBA Inside Stuff.” 

I am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of 
their products. WABC-TV and Disney has shown great insensitivity to its viewers of African deccent by 
preempting one half hour of the award winning public affairs program “Like It Is,” which is committed to 
helping society examine affairs through an authentic African American perspective, for a half hour of 
“NBA Inside Stuff.’’. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over 
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape 
our lives and brings pride and self-esteem to the Black community. The historic Kerner Commission 
called upon the media to provide greater representation of people of color in general and the Black 
communjty in particular by airing various issues and viewpoints that make up this country’s ethnic 
diversity, “Like It Is” has offered a unique and most needed opportunity for people to examine current 
affairs through an authentic African-American perspective. To date it is the longest running African- 
American produced television program in the U.S. (which previously had given both WAEK-TV atid the 
ABC Network considerable praise in the Black community) that has produced the largest body of 
program and documentaries in this country on the African experience in the U.S., Caribbean and even 
Africa itself. 

WABC-TV ctmently devotes less than an hour a week of 168 hours to public affairs progranuning that 
give the African perspective on issues affecting our conununity. My request to this network is simple 
Return “Like It Is” to its original one hour programming. And with Black History Month fast 
approaching and as “Like It Is” always honors this month with special programming I want the show 
retuned to its one hour format in time for BIack History blonth. Surely they can find room for “NBA 
Inside Stuff in another time slot. 

If this is not done, I will register my displeasure with the network decision by not using the products of the 
sponsors of “NBA Inside StuK.’‘ I am currently a satisfied user of AOL, but WABC-TV will force me 
and other supporters of “Like it fs” to cancel my internet account if this simple request is not granted by 
February. My community is organizing around this issue and will encourage others to do the 
same. Whereas WABC-TV shows insensitivity to the needs of my community, I don’t think they 
will be so inclined to show insensitivity to the needs of their sponsors. 

cc: Richard D. Parsons, CEO of Time Wamer 



Jonathan Miller 
CEO 
America Online. Inc. 
22000 AOL Way 
Du\\es, V.4 20166 

re: the Preemption of ‘h hour of ‘‘Like It Is” for “NBA Inside Stuff’ 

It has come to my attention that AOL has sponsored advertising on the show “NBA Inside Stuff..” 

I am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of 
their products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by 
preempting one half hour of the award winning public affairs program “Like It Is,” which is committed to 
helping society examine affairs through an authentic African American perspective, for a half hour of 
“NB.4 Inside Stuff,”. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over 
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape 
our lives and brings pride and self-esteem to the Black community. The historic Kerner Commission 
called upon the media to provide greater representation of people of color in general and the Black 
community in particular by airing various issues and viewpoints that make up this country’s ethnic 
diversity, “Like It Is” has offered a unique and most needed opportunity for people to examine current 
affairs through an authentic African-American perspective. To date it is the longest running African- 
.4merican produced television program in the U.S. (which previously had given both WABC-TV and die 
ABC Network considerable praise in the Black community) that has produced the largest body of 
proyams and documentaries in this country on the African experience in the U.S., Caribbean and even 
Africa itself. 

WABC-TV currently devotes less than au hour a week of 168 hours to public affairs programming that 
give the African perspective on issues affecting our conununity. My request to this network is simple 
Return “Like It Is” to its original one hour programming. And with Black History Month fast 
approaching and as “Like It Is” always honors this month with special progratntnitig, I want the show 
returned to its one hour format in time for Black History Month. Surely they can find room for “NBA 
Inside Stuff in another time slot. 

If this is not done, I will register my displeasure with the network decision by not using the products of the 
sponsors of “NBA Inside Stuff?’ I am currently a satisfied user of AOL, but WABC-TV will force me 
and other supporters of “Like It Is” to cancel my inteme.t account if this simple request is not granted by 
February. My community is organizing around this issue and will encourage others to do the 
same. Whereas WABC-TV shows insensitivity to the needs of my community, I don’t think they 
will be so inclined to show insensitivity to the needs of their sponsors. 
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cc: Richard D. Parsons, CEO of Time Warner 



Jonathan Miller 
€EO 
America Online. Inc 
22000 AOL Way 
Dulles, VA 20 166 

re: the Preemption of % hour of “Like I t  Is’’ for “NBA Inside Stuff’ 

It has come to my attention that AOL has sponsored advertising on the show “NBA Inside Stuff.” 

I am alerting the sponsors of this show to an issue that could potentialty negatively impad the sales of 
their products. WABC-TV and Disney has shown pea t  insensitivity to its viewers of African descent by 
preempting one hnlf hour of the award winning public affairs program “Like It Is,” which is committed to 
helping society examine affairs through an authentic African American perspective, for a half hour of 
“NBA Inside Stuff.’’. 

“Like It Is”, with its multiple award \*inning producer and host Gil Noble, has served its viewers for over 
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape 
our lives and brings pride and self-esteem to the Black community. The historic Kemer Commission 
called upon the media to provide greata representation of people of color in general and the Black 
community in particular by airing various issues and viewpoints that make up this counby’s ethnic 
diversity, “Like It Is” has offered a unique and most needed opportunity for people to examine current 
affairs through an authentic African-American perspective. To date it is the longest running African- 
American produced television program in the U.S. (which previously had given bo& WABC-TV and the 
ABC Network considerable praise in the Black community) that has produced the largest body of 
programs and documentaries in this country on the African experience in the U.S., Caribbean and even 
Africa itself. 

WMC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that 
give the African perspective on issues affecting our conununity. My request to this network is simple 
Return “Like It Is” to its original one hour progranuuing. And with Black History Month fast 
approaching and as “Like It Is” always honors this month with special programtning, I want the show 
returned to its one hour format in time for Black History Month. Surely they can find room for “NBA 
Inside Stuff in another time slot. 

If this is not done, I will register my displeasure with the network decision by not using the products of the 
sponsors of “NBA Inside Stuff..” I am currently a satisfied user of AOL, but W-C-TV will force me 
and other supporters of “Like It Is” to cancel my internet account if this simple request is not granted by 
February. My community is organizing around this issue and will encourage others to do the 
same. Whereas WABC-TV shows insensitivity to the needs of m y  community, I don’t think they 
will be so inclined to show insensitivity to the needs of their sponsors. 

address Ir 

cc: Richard D. Parsons, CEO of Time Warner 



Jonathan Miller 
€EO 
America Online. Inc 
22000 AOL Way 
Dulles, K4 20166 

re: the Preemption of  X hour o f  “Like It Is” for “NBA Inside Stuff’ 

It has come to my attention that AOL has sponsored advertising on the show “NBA Inside Stuff,” 

I am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of 
their products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by 
preempting one half hour of the award winning public affnirs program “Like It Is,” which is committed to 
helping society examine affairs through an authentic African American perspective, for a half hour of 
“NBA Inside Stuff.”. 

“Like It Is”, with its multiple awerd winning producer and host Gil Noble, has served its viewers for over 
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape 
our lives and brings pride and self-esteem to the Black community. The historic Kemer Commission 
called upon the media to provide greater representation of people of color in general and the Black 
community in particular by airing various issues and viewpoints that make up this country’s ethnic 
diversity, “Like It Is” has offered a unique and most needed opportunity for people to examine current 
affairs through an authentic African-American perspective. To date it is the longest running African- 
American produced television program in the U.S. (which previously had given both WABC-TV and die 
ABC Network considerable praise in the Black community) that has produced the largest body of 
programs and documentaries in this country on the Mtican experience in the US. ,  Caribbean and even 
Africa itself. 

WABC-TV cuirently devotes less than an hour a week of 168 hours to public affairs programming that 
give the African perspective on issues affecting our conununity. My request to this network is simple 
Return “Like It Is” to its original one hour programming. And with Black History Month fist 
approaching and as “Like It Is” always honors this month with special programming, I want the show 
returned to its one hour format in time for Black History Month. Surely they can find room for “NBA 
Inside Stuff in another time slot. 

If this is not done, I will register my displeasure with the network decision by not using the products of the 
sponsors of “NBA Inside Stuff..” I am currently a satisfied user of AOL, hut WABC-TV will force me 
and other supporters of “Like it [s“ to cancel my internet account if this simple request is not granted by 
February. My community is organizing around this issue and will encourage others to do the 
same. Whereas WABC-TV shows insensitivjty to the needs of my community, I don’t think they 
will be so inclined to show insensitivity to the needs of their sponsors. 

WLe 
Signature u 

cc: Richard D. Parsons, CEO of Ti.me Wamer 



Jonathan Miller 
€EO 
America Online. Inc 
22000 AOL Way 
DuUes, VA 20166 

re: the Preemption of hour of “Like It Is” for “NBA Inside Stuf f  

It has come to my attention that AOL has sponsored advertising on the show “NBA Inside Stuff.” 

I am alerting the sponsors of t h i s  show to an issne that could potentialty negatively impact the sales of 
their products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by 
preempting one half hour of the award winning public affairs program “Like It Is,” which is committed to 
helping society examine affairs through an authentic African American perspective, for a half hour of 
“NBA Inside Stuff.”. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has sewed its viewers for over 
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape 
our lives and brings pride and self-esteem to the Black community. The historic Kerner Commission 
called upon the media to provide greater representation of people of color in general and the Black 
community in particular by airing various issues and viewpoints that make up this conntry’s ethnic 
diversity, “Like It Is” has offered a unique and most needed oppomi ty  for people to examine current 
affairs through an authentic African-American perspective. To date it is the longest running African- 
American produced television program in the U.S. (which previously had given both WABC-TV and the 
ABC Network considerable praise in the Black communily) that has produced the largest body of 
programs and documentaries in this country on the African experience in the U.S., Caribbean and even 
Africa itself. 

WABC-TV currently devotes less than an hour a week of 1G8 hours to public affairs programming that 
give the African perspective on issues affecting our conununity. My request to this network is siniple. 
Return “Like It Is” to its originat one hour programming. And with Black History Month fast 
approachiug arid as “Like It Is” always honors this month with special progratntning, I want tile show 
returned to its one hour format in time for Black History Month. Surely they can find room for “NBA 
Inside Stuff in another time slot. 

If this is not done, I will register my displeasure with the network decision by not using the products of the 
sponsors of ”NBA Inside Stuff” I am currently a satisfied user of AOL, but WABC-TV will force me 
and other supporters of “Like It Is” to cancel my internet account if this simple request is not granted by 
F e b r u q .  My community is organizing around this issue and will encourage others t o  do the 
same. Whereas WABC-TV shows insensitivity to the needs of my community, I don’t think they 
will be so inclined to show insensitivity to the needs of their sponsors. 

c Mc: %;hard D. Parsons, CEO of Time Warner 



Jonathan Miller 
CEO 
America Online, Ins. 

Dulles, V A  20166 
22OOO AOL Way 

re: the Preemption of !4 hour o f  “Like It Is” for “NBA Inside S t u f f  

It has come to my attention that AOL has sponsored advertising on the show “NBA Inside Stuff,” 

I am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of 
their products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by 
preempting one half hour of the award winning public affairs program “Like It Is,” which is committed to 
helping society examine affairs through an authentic African American perspective, for a half hour of 
“NBA Inside Stuff.”. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over 
the last 34 years with timely and critical analysis of the political. economic and cultural issues that shape 
our lives and brings pride and self-esteem to the Black community. The historic Kerner Commission 
called upon the media to provide greater representation of people of color in general and the Black 
community in particular by airing various issues and viewpoints that make up this country’s ethnic 
diversity, “Like It Is” has offered a unique and most needed opportunity for people to examine current 
affairs through an authentic African-American perspective. To date it is the longest running African- 
Atnetican produced television program in the U.S. (which previously had given both WABC-TV and die 
ABC Network considerable praise in the Black community) that has produced the largest body of 
program?, and documentaries in this counhy on the African experience in the U.S., Caribbean and even 
Africa itself. 

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs progainming that 
give the African perspective on issues affecting our coiiuuunity. My request to this network is simple. 
Return “Like It Is” to its original oue hour prograiiuniug. And with Black History Month fast 
approaching aid as “Like It Is” always honors this month with special progratnming, I want die show 
retuned to its one hour format in time for Black History Month. Surely they can find room for “NBA 
Inside Stuff in another time slot. 

If this is not done, I will register my displeasure with the network decision by not using the products of the 
sponsors of “NBA Inside Stuff’’ I am currently a satisfied user of AOL, but WABC-TV will force me 
and other supporters of “Like It Is“ to cancel my internet account if this simple request is not granted by 
February. My community is organizing around this issue and will encourage others to do the 
same. Whereas WABC-TV shows insensitivity to the needs of my community, I don’t think they 
will be so inclined to show insensitivity to the needspf their sponsors. 

cc: Richard D. Parsons. CEO of Time Warner 



Dave Davis 
hedent and Qened Managex 
WABC-TV 
7 Lincoln Square 
New Yock. NY 10023 

RETURN WBE lTIS TO ITS ORIGINAL 1 HOUR FORMATI 

As a regular viewer and strong supporter of “Like It Is” I am outraged at the decision of WMC- 
TV to cut the format of this esteemed public servicehews show to ?4 hour, in order to expand 
the time allotted for sports and entertainment. How insulting! 

“Like It Is,” with its award winning host and producer GiI Noble, has served the American 
public for the past 34 years with timely and critical analysis of the political, economic and 
cultural issties that shape our lives. Sewing the mandate ofthe Kemer Commission, which 
called upon the media to provide greater represenfation of people of color and the various issues 
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and 
most needed opportunity for people to examine current affairs through an African American 
perspective. To date it is the longest running African American produced television program in 
the US and has produced the largest body of programs and documentaries on Black Americans. 

Today marty of the gains that peopte of cotor have made in media broadcasting are being 
reversed. Racial diversity in media ownership and represenfation in the news rooms is in 
decline. Thc fact that “Like It Is” is onc ofthe only Black programs produced at WPIBC-lV, 
coupled with your station’s decision to first ny tis eliminate the pmgram and then to slash the 
time format, reflects this dangerous and disturbing trend. 

Again, I call upon you to re.turn “Like It Is” to its original hour format. I am very aware that 
Disney owns ARC. While I will always support this program, if this reasonable request is not 
granted, I will find other ways to express my displeasure via my network viewing habits and my 
purchasing power. And I will encourage others to do the same. There are many ways in which 
my community can register its displeasure pertaining to your insensitivity to the admce that 
“Like it IS” serves. 



Dave Davis 
President and UeneraI M-anager 
WABC-TV 
I Lincoln Square 
New Yo& NY LOO23 

RETURN LIKE iTrs TO ITS OIUGINAL I HOUR FORMAW 

As a regular viewer and strong supporter of “Like It Is” I am outraged at the decision of WABC- 
TV to cut the format of this esteemed public servicehews show to % hour, in order to expand 
the time allotted for sports and entertainment How insulting! 

“Like It Is,” with its award Winning host and podwer Gil Noble, has served the American 
public fur the past 34 years with timely and critical anatysis of the political, economic and 
cultural issties that shape our lives. Sewing the mandate oftbe Kemer Commission, which 
called upon the media to provide greater represenfafion of peopIe ofcolor and the v;Uious issues 
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and 
most needed opportunity for people to examine current affairs through an African American 
perspective. To date it is the longest running African American produced television program in 
the US and has produced the largest body of programs and documentaries on Black Americans. 

Today many of the gains that people of color have made in media broadcasting are being 
reversed. Racial diversity in media ownership and representation in the news rooms is in 
declinc. The fact that “Likc ff Is” is onc ofthe only Black programs pcoduced at WdBC-771, 
coupled with your station’s decision to first rfy to eliminate the program aprd tken ta slash the 
time format, reflects this dangerous and disturbing trend. 

Again, I call upon you to return “Like It Is” to its original hour format. I am very aware that 
Disney owns ABC. While I will always support this program, if this reasonable request is not 
granted, I will find other ways to express my dqlmure  via my network viewing habits and my 
purchasing power. And I will encourage others to do the same. There are many ways in which 



Dave Davis 
President and U e n e d  Manager 

7 Lincoln Square 
WMC-TV 

New Yock, NY LOO23 

RETURN LIKE fTIS TO l T S  ORIGINAL 1 HOUR FORMAT! 

As a regular viewer and strong supporter of “Like It Is” I am outraged at the decision of W M C -  
TV to cut the format of this esteemed public servicehews show to % hour, in order to expand 
the time allotted for sports and entertainment. How insulting! 

‘l ike It Is,” with its award Winning host ami producer Gil Noble, has served the American 
public for the past 34 years with timely and critical analysis of the political, economic and 
cultml issues that shape OUT lives. Serving the mandate of the Kemer Commission, which 
died upon the media to provide greater representation of people of color and the various issues 
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and 
most needed opportunity fm people to examine current affairs through an African American 
perspective. To date it is thelongest &ng African American produced television program in 
the US and has produced the largest body of programs and documentaries on Black Americans. 

Today many of the gains that people of color have made in media broadcasting are being 
reversed. Racial diversity in media ownership and representation in the news rooms is in 
dcctine. Thc fact that ‘‘Like If, k” is onc of thc only EIack programs produced at WaPC-rV, 
coupled with your station’s decision to first try to eliminate the pragram and then to slash the 
time format, reflects this dangerous and disturbing trend. 

Again, I call upon you to return “Like It Is” to its original hour format. I am very aware that 
Disney owns AEK. While I will always support this program, if this reasonable request i s  not 
granted, I will find other ways to express my d1sp1easure via my network viewing habits and my 
purchasing power. And I will encourage others to do the same. There are many ways in which 
my community can register its dispteasure pertaking to p u r  insensitivity to the audience that 
“Like It IS” ~eives. 

I1 I a-{lo-l 
Date 



Dave Davis 
President and General Manager 
WABC-TV 
7 Lincoln Square 
New Uock, NY LO023 

RETURN uiw nrs TO ITS ORIGINAL I HOUR FORMAT! 

As a regular viewer and strong supporter of “Like It Is” 1 am outraged at the decision of WABC- 
TV to cut the format of this esteemed public servicehews show to !h hour, in order to expand 
the time allotted for sports and entertainment. How insulting! 

‘like It Is,” with its award winning host and prodwer Gil Noble, has sewed the American 
public for the past 34 years with timely and critical analysts of the pulitical, economic and 
cultural issues that shape our lives. Serving the mandate ofthe Kemer Commission, &ich 
d i e d  upon the media fo provide greater representation of people of color and the various issues 
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered Q unique and 
most needed opportunity fw people to examine current affairs through an African American 
perspective. To date it is the~longest running African American produced television program in 
the US and has produced the largest body of programs and documentaries on Bfack Americans. 

Today many of the gains that people of color have made in media broadcasting are being 
reversed. Racial diversity in media ownership and representation in the news rooms is in 
decline. The fact that “Likr: It Is” is one of the only Black programs p r o d u d  at WABC-TV, 
coupled with your station’s decision to first try to eliminate the program and then to slash the 
time format, reflects this dangerous and disturbing trend. 

Again, I call upon you to return “Like It Is” to its original hour format. I am ve.ry aware that 
Disney owns ABC. While I will always support this program, if this reasonable request is not 
granted, I will find other ways to express my drsptgasure via my network viewing habits and my 
purchasing power. And I will encourage others to do the same. There are many ways in which 
my community can register its displeasure pertaining to your insensitivity tu the audience that 
“Like It Is” setves. 

[I- 21- 04 
Date 



Dave Davis 
President and General Mmager 
WABC-TV 
7 Lincoln Square 
New Yock NY 10023 

RETURN WKE IT IS TO ITS ORIGEVhL 1 HOUR FORMAT! 

As a regular viewer and strong supporter of “Like it Is” I am outraged at the decision of WMC- 
TV to cut the format of this esteemed public servicehews show to % hour, in order to expand 
the time allotted for sports and entertainment. How insulting! 

‘‘Like It Is,” with its award winning host and producer Gil Noble, has served the American 
public for the past 34 years with timely and critical analysis of the political, economic and 
cultural issues that shape our lives. Serving the mandate of &e Kemer Commission, which 
caIfed upon the m d a  to provide greater representation of people of color and the various issues 
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and 
most needed opportunity for people to examine current affairs through an African American 
perspective. To date it is the longest nmning African American produced television program in 
the US and has produced the largest body of programs and documentaries on Black Americans. 

Today many of the gains that people of color have made in media broadcasting are being 
reversed. Racial diversity in media ownership and representation in the news rooms is in 
docline. The fact that “tikc It Is” is om of the only Black programs produced at WABC-TV, 
mupled with your station’s decision to first try to eliminate the progt-dm and then to slash the 
time format, reaects this dangerous and disturbing trend. 

Again, I call upon you to return “Like It Is” to Its original hour format. I am very aware that 
Disney owns AE3C. White I will always support this program, if this reasonable request is not 
granted, 1 will find other ways to express my displeasure via my network viewing habits and my 
purchasing power. And I will encourage others to do the same. There are many ways in which 
my community can register its displeasure pertaining to your insensitivity to the audience that 
“Like it Is” sehres. 



Dave Davis 
President and General Manager 
w PIBC-TV 
’ILincoin Square 
New Yo&, NY LO023 

RETURN WKE mrs TO ITS ORIGINAL 1 HOUR FORMATI 

As a regular viewer and strong supporter of “Like It Is” I am outragd at the decision of WABC- 
TV to cut the format of this esteemed public servicehews show to !h hour, in order to expand 
the time allotted for sports and entertainment. How insulting! 

‘l ike It Is,” with its award winning host and producer Gil Noble, has served the American 
public for the past 34 years with timely and critical analysis of the political, economic and 
cultural issues that shape our lives. Serving the mmdare OP the Kemer Commission, wGch 
calied upon the media fo provide greater represenfation of people of color and fhe van‘ous issues 
and v i e p i n t s  that make up this country’s ethnic diversity, “Like it is” has offered a unique and 
most needed opportunjty for people to examine current affairs through an African American 
perspective. To date it is the longest running African American produced teievision program in 
the US and has produced the largest body of programs and documentaries on Black Americans. 

Today many of the gains that people of color have made in media broadcasting are being 
reversed. Racial diversity in media ownership and representation in the news rooms is in 
decline. The fact that “Likc It Is” i s  one of thc only Black programs produced at WABC-TV, 
coupled with your station’s decision to fitst try to eliminate the prqgam and then to stash the 
time format, reflects this dangerous and disturbing trend. 

Again, I call upon you to return ”Like It Is” to its original hour format. I am very aware that 
Disney owns ABC. While I will always support this program, if this reasonable request i s  not 
granted, I will find other ways to express my displeasure via my network viewing habits and my 
purchasing power. And I wilt encourage others to do the same. There are many ways in which 
my community can register its displeasure pertaining to your insensitivity to the audience that 
“Like It Is” ~eives .  

7 0 7 3 @ $ 7  
Address 

L) 
Date 



Dave Davis 
President and Genenil Manage1 
WABC-TV 
7 Lincoln Square 
New YO&, NY LO023 

mnrm WKD rr rs TO ITS O R I G ~ A L  1 HOUR FORMAT! 

As a regulx viewer and strong supporter of“Like It Is” I am outraged at the decision of W M C -  
TV to cut the format of this eskemed public servicehews show to % hour, in order to expand 
the time allotted for sports and entertainment. How insulting! 

‘2ike It Is,” with its award winning host and producer Gil Noble, has served the American 
public for the past 34 years with timely and critical anatysis of the potitical, economic and 
cultural issues that shape our lives. Seming the mandate oftkc Kerner Commission, which 
d i e d  upon the medm to provide greater representation of people of color and the various issues 
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and 
most needed opportunity for people to examine current affairs through an African American 
perspective. To date it is thelongest running African American produced television program in 
the US and has produced the largest body of programs and documentaries on Black Americans. 

Today many of the gains that people of color have made in media broadcasting are being 
reversed. Racial diversity in media ownership and representation in the news rooms is in 
decline. The fact that “Likc It Is” is om ofthe only Black programs productd at WBC-TV, 
mupled with your station’s decision to first t~ry to eliminate the program and then to slash the 
time f e a t ,  reflects this dangerous and disturbing trend. 

Again, I call upon you to return “Like It Is” to its original hour format. I am very aware that 
Disney owns ABC. While I will always support this program, if this reasonable request is not 
granted, I will find other ways to express my displeasure via my network viewing habits and my 
purchasing power. And I will encourage others to do the same. There are many ways in which 
my community can register its displeasure pertaining to your insensitivity to the audience that 
“Like It IS” ~ e t v e ~ .  

Date 



Dave Davis 
Praident and B e n d  ManageT 

7 Lincoln Square 
New Vork, NV 10023 

WABC-TV 

RETURN WK13 fT1S TO ITS ORIGINAL 1 HOUR FORnfATl 

As a regular viewer and strong s u p p e r  of“Like It is” I am outraged at the decision of W B C -  
TV to cut the format of this esteemed public servicehews show to % hour, in order to expand 
the time allotted for sports and entertainment. How insulting! 

‘l ike It Is,” with its award winning host and producer Gil Noble, has served the American 
public for the past 34 years with timely and critical analysis of the politicat, economic and 
cultmi issues &a€ shape OUT lives. Sewing the mandae of the K m e r  Commission, which 
died upon the media to provide greater representation of people of color and the v m . 0 ~  issues 
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and 
most needed opportunity for people to examine current affairs through an African American 
perspective. To date it is the longest running African American produced television grogram in 
the US and has produced the largest body of programs and documentaries on Black Americans. 

Today many of the gains that people of color have made in media broadcasting are being 
reversed. Raciat diversity in media ownership and representation in the news rooms is in 
dccline. The fact that “Likc It Is” is one of the only Black programs productd at WABC-W, 
mupled with your station’s decision to first try to eliminate the program and ihen to slash the 
time format, reflects this dangerous and disturbing trend. 

Again, I call upon you to return ”Like It Is” to its original hour format. I am very aware that 
Disney owns AB€. While I will always support this program, if this reasonable request i s  not 
granted, I will find other ways to express my displeasure via my network viewing habits and my 
purchasing power. And I will encourage others to do the same. There are many ways in which 
my community can register its dispIeasure pertaining to yuur insensitivity to the audience that 
“Like It IS” seives. 

Signature 



Dave Davis 
President and General Manager 
WABC-TV 
7 Lincoln Square 
New YO&, NY LOO23 

RETURN LIKE ITlS TO ITS  ORIGINAL 1 HOUR FORMAT? 

As a regular viewer and strong supporter of “Like It Is” I am outraged at the decision of WABC- 
TV to cut the format of this esteemed public servicehews show to % hour, in order to expand 
the time allotted for sports and entertainment. How insulting! 

“Like It Is,” with its award winning host and producer Gil Noble, has served the American 
public for the past 34 years with timely and critical analysis of the political, economic and 
cultural issues that shape our lives. Seiviflg the mandate ofthe Kcmer Commission, which 
d i e d  upon the media to provide greater representation of people of color and the vuious issues 
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and 
most needed opportunity foi people to examine current affairs through an African American 
perspective. To date it is the longest running African American produced television program in 
the US and has produced the largest body of programs and documentaries on Black Americans. 

Today many of the gains that people of color have made in media broadcasting are being 
reversed. Racial diversity in media ownership and representation in the news rooms is in 
decline. The fact that “Like It Is” is onc ofthc oniy Black programs produced at WAEIC-TV, 
waupled with your station’s decision to tkst  try to eliminate the pzogam and then to slash the 
time fomat, reflects this dangerous and disturbing trend. 

Again, I call upon you to return ‘Like It Is” to its original hour format. I am very aware that 
Disney owns ABC. While I will always support this program, if this reasonable request i s  not 
granted, I will find other ways to express my displeasure via my network viewing habits and my 
purchasing power. And I will encourage others to do the same. There are many ways in which 
my community can register its dispLeasure pertaining to your insensitivity to the audience that 
“Like i t  Is” serves. 

Date I I 



Dave Davis 
President and General Manager 

7 Lincoln Square 
New Yo& NY 10023 

WABC-TV 

RETURN ll’Kp IT IS TO ITS ORfGINAL 1 HOUR FOmfATl 

As a regular viewer and strong supporter of”Like It Is” I am outraged at the decision of W B C -  
TV to cut the format of this esteemed public servicehews show to % hour, in order to expand 
the time allotted for sports and entertainment. How insulting! 

‘ l ike It Is,” with its award winning host and producer Gil Noble, has served the American 
public for the past 34 years with timely and criticat anatysis of the political, economic and 
cukfrak issues that shape our lives. Sewing &e mandate ofthe Kemer Commission, wbich 
d f e d  upon the media to provide greater representation of people of color and the vrn.011~ issues 
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and 
most needed opportunity for people to examine current affairs through an African American 
perspective. To date it is the longest m&ng African American produced television program in 
the US and has produced the largest body of programs and documentaries on Black Americans. 

Today many of the gains that people of cotor have made in media broadcasting are being 
reversed. Racial diversity in media ownership and representation in the news rooms is in 
dtctinc. The fact that “Likt It Is” is one of the only Black programs produced at WAJ3C-TV, 
wupled with your station’s decision to first try to eliminate the program and then to slash the 
time Format, refiects this dangerous and disturbing trend. 

Again, I call upon you to return “Like It Is” to its original hour format. I am very aware that 
Disney owns M. While I will always support this program, if this reasonable request is not 
grated, I will find other ways to express my dispkpasure via my network viewing habits and my 
purchasing power. And I wilt encourage others to do the same. There are many ways in which 
my community can register its displeasure pertaining to p u r  insensitivity to the audience that 
‘‘Like It Is” Stves. 

Signature 

Ad“&ess 
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Dave Davis 
President and Genera\ Managa 
wmc-TV 
7 Lincoln Square 
New Yo& NY LOO23 

RETURN LIKE H I S  T O  ITS ORIGINAL 1 HOUR FORltfATl 

As a regular viewer and strong supporter of “Like It Is” I am outraged at the decision of WABC- 
TV to cut the format of this esteemed public servicehews show to % hour, in order to expand 
the time allotted for sports and entertainment. How insuiting! 

“Like It Is,” with its award winning host and prodwer Gil Noble, has served the American 
public for the past 34 years with timety and criticat analysis of the potiticat, economic and 
cultural issues that shape our lives. Serving the mandate of fke Kerner Commission, whch 
called upon the media to provide greater representation of people of color and the various issues 
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and 
most needed opportunity for people to examine current affairs through an Afscan American 
penpemve. To date it is thelongest running &can American produced television program in 
the US and has produced the largest body of programs and documentaries on Bfack Americans 

Today many of the gains that people of color have made in media broadcasting are being 
reversed. Racial diversity in media ownership and representation in the news rooms is in 
dedine. The fact that “Like ft Is” is one of the only Black pmgratns producd at WABC-TV, 
coupled wixh your station’s decision to &est try to eliminate the program and therm to slash the 
time format, reflects this dangerous and disturbing trend. 

Again, I call upon you to return “Like It Is” to its original hour format. I am very aware that 
Disney owns ABC. While I will always support this program, if this reasonable request I s  not 
granted, I will find other ways to express my displeasure via my network viewing habits and my 
purchasing power. And I will encourage others to do the same. There are many ways in which 
my community can register its displeasure pertaining to p u r  insensitivity to the audience that 
“Like it Is” seives. 

Bate 



Dave Davis 
President and & n e d  Manager 
w ABC-TU 
7 Lincoln Square 
New Yo& NY LO023 

RETURN urn mrs TO ms ORIGINAL I HOUR FORMAT! 

As a regular viewer and strong supporter of “Like It is” I am outraged at the decision of WABC- 
TV to cut the format of this esteemed public servicehews show to % hour, in order to expand 
the time allotted for sports and entertainment. How insulting! 

“Like It Is,” with its award winning host and producer Gil Noble, has served the American 
public for the past 34 years with timely and critical analysis of the political, economic and 
cultural issues that shape our lives. Sewing the mandate ofthe Kerner Commission, which 
called upon the media to provide greater represenfafion of people of color and the van‘ous issues 
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and 
most needed opportunity for people to examine current affairs through an African American 
perspective. To date it is the longest running African American produced television program in 
the US and has produced the largest body of programs and documentaries on Black Americans. 

Today many of the gains that people of color have made in media broadcasting are being 
reversed. Racial diversity in media ownership and representation in the news rooms is in 
decline. The fact that “Like It Is” is one of the only Black programs produced at WABGW, 
iloupled with your station’s decision to first try to eliminate the p r a p m  and then to slash the 
time format, reflects this dangerous and disturbing trend. 

Again, I call upon you to return “L.ike It Is” to its original hour format. I am very aware that 
Disney owns ABC. While I will always support this program, if this reasonable request is not 
granted, I will find other ways to express my displeasure via my network viewing habits and my 
purchasing power. And I will encourage others to do the same. There are many ways in which 
my community can register its displeasure pertaining to your insensitivity to the audience that 
“Like It IS” s e w s .  



Dave Davis 
President and General Manager 
WABC-TV 
7 Lincoln Square 
New Yo&, NY LOO23 

RETURN LIKE rr IS TO ITS ORIGINAL I HOUR  FORMAT^ 

As a regular viewer and strong supporter of“Like It Is” I am outraged at the decision of WAf3C- 
TV to cut the format of this esteemed public servicehews show to % hour, in order to expand 
the time allotted for sports and entertainment. How insulting! 

“Like It Is,” with its award winning host and producer Gil NoMe, has served the American 
public for the past 34 years with timely and critical analysis of the political, economic and 
cultural issues that shape our lives. Serving the mandate ofthe Kemer Commission, which 
called upon the me&a to provide greater representation of people of color and the various issues 
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and 
most needed opportunjty for people to examine current affairs through an African American 
perspective. To date it is thelongest runnhg African American produced television program in 
the US and has produced the largest body of programs and documentaries on Black Americans. 

Today many of the gains that people of color have made in media broadcasting are being 
reversed. Racial diversify in media ownership and representation in the news rooms is in 
dcctine. The fact that “Like It Is” is one of the only EIack pmgrams pmductd at WAW-TV, 
coupled with your station’s decision to first try to eliminate the pr@gam and then to stash the 
time format, reflects this dangerous and disturbing trend. 

Again, I call upon you to return “Like It Is” to its original hour format. I am very aware that 
Disney owns ABC. While I will always support this program, if this reasonable request is not 
granted, I will find other ways to express my displeasure via my network viewing habits and my 
purchasing power. And I will encourage others to do the same. There are many ways in which 
my community can register its dispIeasure pertaining m your insensitivity m the audience &at 
“Like It Is” serves. 



Dave Davis 
President and &enend Manager 
w ABC-TV 
7 Lincoln Square 
New Yo& NY LOO23 

RETURN WKP IT IS T O  ITS ORIGINAL 1 HOUR FORMhTI 

As a regular viewer and strong supporter of “Like It Is” I am outraged at the decision of WABC- 
TV to cut the format of this esteemed public servicehews show to % hour, in order to expand 
the time allotted for sports and entertainment. How insulting! 

‘ l ike It Is,” with its a w d  winning host and producer Gil Noble, has served the American 
public for the past 34 years with timely and critical analysis of the political, economic and 
cultural issues that shape ow lives. Serving the mandate of the Kemer Commission, which 
called upon the media to provide greater representation of people of color and fhe various issues 
and viewpoints that make up this country’s ethnic diversity, “Like it Is” has offered a unique and 
most needed opportunity for people to examine current affairs through an African American 
perspective. To date it is the.longest running African American produced television program in 
the US and has produced the largest body of programs and documentaries on Black Americans. 

Today many of the gains that people of color have made in media broadcasting are being 
reversed. Racial diversity in media ownership and representation in the news rooms is in 
dtctinc. The fact that “Likc It Is” is ON: of thc onfy Black programs produccd at WABC-TV, 
coupled wi€h your station’s decision to first try €0 eliminate €he progpapn and then to slash the 
time format, reflects this dangerous and disturbing trend. 

Again, I call upon you to return “Like It Is” to its original hour format. I am very aware that 
Disney owns ABC. While I will always support this program, if this reasonable request is not 
granted, I will find other ways to express my displeasure via my network viewing habits and my 
purchasing power. And I will encourage others to do the same. There are many ways in which 
my community can register its displeasure pertaining to your insensitivity to the audience that 
‘‘Like It Is” se. . Ne$. 

I /  I n ( 4  
Bate 



Dave Davis 
President and Generai Manager 
WMC-TV 
7 Lincoln Square 
New Yo&, NY LO023 

RETURN LME fTfS TO ITS OREGJRhL 1 HOUR FORMhTI 

14s a regular viewer and strung supporter of “Like It Is” I am outraged at the decision of WABC- 
TV to cut the format ofthis esteemed public servicehews show to % hour, in order to expand 
the time allotted for sports and entertainment. How insulting! 

‘‘Like It Is,” with its award winning host itnd producer Gil Noble,.has served the American 
public for the past 34 years with timely and critical analysis of the political, economic and 
cultural issues thal shape our lives. Serving the mandate offhe Kemer Commission, which 
called upon the media to provide greafer represenfation of people ofcolor and the various issues 
and viewpoints that make up t h s  counay’s ethnic diversity, “Like It Is” has offered a unique and 
most needed opportunity fm people to examine current affairs through an African American 
perspective. To date it is thelongest running African American produced television p r o m  in 
the US and has produced the largest body of programs and documentaries on Btack Americans. 

. .  

Today many of the gains that people of color have made in media broadcasting are being 
reversed. Racial diversity in media ownership and representation in the news rooms is in 
decline. Thc fact that “Like it Is” is onc of the only Hack programs produced at WABC-TV, 
coupled with your station’s decision to first try to eliminate the pragrarn and then to slash the 
time format, reflects this dangerous and disturbing trend. 

Again, I call upon you to return “Like It Is” to its original hour format. I am very aware that 
Disney owns ABC. While I will always support this program, if this reasonable request is not 
granted, I will find other ways to express my displeasure via my network viewing habits and my 
purchasing power. And I will encourage others to do the same. There are many ways in which 
my community can register its displeasure pertaining m your insensitivity to the audience that 
‘‘Like It Is” ~e ives .  



Dwe Davis 
President and Genera1 Manger 

7 Linco\n Square 
New York, NY LO023 

WABC-TV 

RETURN LIRP ZTZS TO ITS ORIGINAL 1 HOUR FORMAT1 

As a regular viewer and strong supporter of“Like It Is” I am outraged at the decision of WABC- 
TV to cut the format of this esteemed public servicehews show to % hour, in order to expand 
the time allotted for sports and entertainment. How insulting! 

“Like It Is,” with its award winning host and producer Gil Noble, has served the American 
public for the past 34 years with timely and critical analysis of the political, economic and 
cultural issues that shape our lives. Sewing the mandate of &e Kemer Commission, which 
d I e d  upon fie media to provide greater represenfation of people of color and the vivious issues 
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and 
most needed opportunity for people to examine current.affairs through an African American 
perspective. To date it is the,longest rumdng African American p~oduced television program in 
the US and has produced the largest body of programs and documentaries on Black Americans. 

Today many of the gains that people of color have made in media broadcasting are being 
reversed. Racial diversity in mediaownership and representation in the news rooms is in 
dcclinc. Thc fact that ‘‘Like It Is” is ow ofthc only Black programs produced at WABC-TV, 
coupled with your station’s decision to first try to eliminate the prqgam and then to slash the 
time f m a t ,  reflects this dangerous and disturbing trend. 

Again, I call upon you to return “Like It Is” to its original hour format. I am very aware that 
Disney owns ABC. While I will always support this program, if this reasonable request ie not 
grantedj I will find other ways to express my displeasure via my network viewing habits and my 
purchasing power. And I will encourage others to do the same. There are many ways in which 
my community can register its displeasure pertaining to your insensitivity to the audience that 
“Like It Is” seives. 

Bate 



DwDavis 
President and&neraf Minager 

7 Lincoln Square 
New Uork, NY LO023 

WABC-TV 

As a regular viewer and strong supporter of“tike It Is” i am outraged at the decision of WABC- 
TV to cut the format of this esteemed public servicehews show to ‘h hour, in order to expand 
the timeallotted for sports and entertainment. How insulting! 

“Like It Is,” with its award winning host and producer Gil Noble, has served the American 
public for the past 34 years with timely and criticat anatysis of the political, economic and 
cultural issues that shape our lives. Serving the manddfe ofthe Kerner Commission, which 
d l e d  upon the media to provide greater representation of people of color and the vaOous issues 
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and 
most needed opportunity for people to examine current affairs through an African American 
perspective. To date it is the longest running African American produced television program in 
the US and has produced the largest body of programs and documentaries on Black Americans. 

Today many of the gains that people of color have made in media broadcasting are being 
reversed. Racial diversity in media ownership and representation in the news rooms is in 
dd inc .  The fact that “Likt It Is” is one of the only Black programs produced at WABC-TV, 
mupled with your station’s decision to €ifst try to eliminate the program and then to slash the 
time fotmac reflects this dangerous and disturbing trend. 

Again, I call upon you to return “Like It Is” to its original hour format. I am very aware that 
Disney owns ABC. While I will always support this program, if this reasonable request is not 
granted, I will find other ways to express my displeasure via my network viewing habits and my 
purchasing power. And I will encourage others to do the same. There are many ways in which 
my community can register its displeasure pertaining to your insensitivity to the audience that 
“Like It Is” setves. 

Bate 


